Scotiabank Blue Nose Marathon 2016 Report to the Community

EXECUTIVE SUMMARY
The 13 th annual Scotiabank Blue Nose Marathon took place on Victoria Day
weekend (May 20 th – 22 nd , 2016) and hosted 12,286 participants of all ages,
abilities and fitness levels. The event was a tremendous success and reached a
variety of new ‘mylestones’ in its thirteenth year, including:


The 5KM Wheelchair Showcase



A partnership with Chef Inspired Group of Restaurants, the official food
supplier of Blue Nose 2016



A new Halifax-only route for all events



A new partnership with Killam Properties, who is the official sponsor of the
2016 Marathon Team Relay



A new partnership with the Downtown Halifax Business Commission which
led to a citywide promotion in the weeks leading up to the event



Myles first road trip to Moncton



A record number of participants in the Doctors Nova Scotia Youth Run
(4,283)



A record amount of dollars raised for the Scotiabank Blue Nose Marathon
Charity Challenge ($597,298)



Introducing the Giv’er Crew!



Giv’er Gear and the Blue Nose super booth



Pride parade

ABOUT THE BLUE NOSE MARATHON

The Blue Nose event weekend consists of three key pillars:
1. Walking/Running events, including a Full Marathon, Marathon Team Relay, Half
Marathon, 10KM, 5KM and two Youth Runs – 2KM and 4KM

2. Active Living Expo, a two-day lifestyle event at the World Trade & Convention Centre,
with 85 exhibitor booths and more than 18,000 attendees

3. Scotiabank Charity Challenge , a fundraising initiative for Blue Nose participants to
raise money for a charity of their choice. 2016 was a record year as it attracted a record
85 local charities and more than 1,400 participants raising a record amount of $597,298

In addition, ten local groups set
up along the routes as part of
the Blue Nose Boogie program
– raising the spirits of runners
and the profile of local
musicians of every genre. They
were also cheered on by
thousands of local residents, as
the participants passed their
homes.

MYLESTONES FOR 2016
The 5KM Wheelchair Showcase
New for 2016 was the first annual Wheelchair Showcase at the Scotiabank Blue Nose
Marathon. The Blue Nose team worked closely with Global Wheelchair Athletics to
organize the event in a safe and successful manner. Five competitive wheelchair athletes
lined up at the start line of the Johnson 5KM race and completed the first ever
competitive wheelchair race in Halifax . Among those five athletes was Josh Cassidy, who
won the Boston Marathon in 2012 with the fastest wheelchair marathon time ever
recorded in history. Josh finished first in this division finishing in 11:24, with Nova Scotia
athlete Ben Brown finishing seco nd in 14:22.

A partnership with Chef Inspired Group of Restaurants, the official food supplier of Blue
Nose 2016
Chef Inspired Group of Restaurants, which includes
Habaneros, Cheese Curds, Little Eatily, U -Pick Fish, Gweilo
Asian Noodle Bar and Truck Side, came on board as the
Official Food Supplier of the 2016 Scotiabank Blue Nose
Marathon. They were on site all wee kend at the Active
Living Expo serving delicious tacos, amongst other things,
and kept our volunteers fueled with hearty meals
throughout their long shifts. In addition, they also prepared
the food for the after party on Sunday evening. The food
was great, the people were friendly and we were very
pleased to have Chef Inspired on board with us for 2016.

A new Halifax-only route for all events
When life gives you lemons, you make lemonade. So when life gave us ‘The Big Lift’ we
needed to explore alternate routes to ensure the safety of our participants. This meant
for the first time ever (that we planned- lets not talk about year two!) Blue Nose did not
go to Dartmouth. This was a big change for us as organizers and also for our runners who
are used to the scenic route over the bridge. Over all, the new routes highlighted all of
the beautiful sites of Halifax including a trip through the picturesque point pleasant park .
The sites were so beautiful that our marathon runners got to see them twice, thanks to
the new double loop route. ;)

A new partnership with Killam Properties, who is the official sponsor of the 2016
Marathon Team Relay
Welcome aboard, Killam Properties! We are so pleased to be working with Killam our title
sponsor of the Marathon Team Relay.

A new partnership with the Downtown Halifax Business Commission which led to a
citywide promotion in the weeks leading up to the event
Did you see our Blue Nose pop-up displays in downtown Halifax this year? This was a
result of our newly-established partnership with the Downtown Halifax Business
Commission. Twenty-Seven local organizations took part in the first ever Giv’er Passp ort
program which sent one lucky winner home with a trip for two anywhere Porter flies. To
enter, all you had to do was pick up a passport from the Running Room and visit any five
of the participating vendors (HINT: they had Blue Nose themed displays in th eir windows)
and VOILA! The participating vendors also engaged in a competition for best display
which went to Layers for 2016 (pictures below). We had a lot of fun with this promotion
and loved that it incorporated more community spirit than ever before – we look forward
to revamping the program and coming back bigger and better for 2017.

Myles first road trip to Moncton
After thirteen remarkable years in Nova Scotia, our loveable mascot Myles took the
Mylesmobile on the road for the first time ever to visit our friends in Moncton, New
Brunswick. He visited with some of our sponsors, and joined in on The Running Room ’s
Wednesday night clinic run. It was a very great trip and Myles is looking forward to
visiting more of our friends in Atlantic Canada in the future.

A record number of participants in the Doctors Nova Scotia Youth Run (4,200)
2016 was a memorable year in a number of capacities for the Scotiabank Blue Nose
Marathon, one of which was the Doctors Nova Scotia Youth Run. For the first time ever,
more than 4000 youth participated in either the 2 or 4 km distances. This makes this the
largest participatory event within the Scotiabank Blue Nose Marathon, and the largest
youth run in Atlantic Canada for 2016.

A record amount of dollars raised for the Scotiabank Blue Nose Marathon Charity
Challenge
One of the bigger accomplishments of 2016 was the astounding success of Scotiabank
Charity Challenge. This year our fundraisers raised the most funds ever raised at the
Scotiabank Blue Nose Marathon Charity Challenge and well over this year's goal of
$550,000 which is a huge accomplishment! The grand total raised was $597, 298.
This year also saw a record number of charitable partners with 85 official charities
participating. In 2010 there were 34 charities which raised approximately $200,000 so
the growth over the past 6 years has been incredible.

As always, we also award the top three charities with a cash prize in three specific
categories, the winners are as follows:
Charity with the Largest Total Dollars Fundraised
1st - The Leukemia & Lymphoma Society, Team in Training
2nd - President's Choice Children's Charity
3rd - HOPE worldwide of Canada
Charity with Largest Number of Fundraising Runners
1st - Symphony Nova Scotia
2nd - Ecology Action Centre
3rd - Autism Nova Scotia
Charity with Largest Average Amount Raised per Fundraising Runner
1st - Pathway to Progress Nicaragua
2nd- Adventure Camp Challenge
3rd - The Aninga Project

Introducing, The Giv’er Crew!
Our volunteers are a pivotal part of the Blue Nose weekend. This year, we changed their
official title to the
Giv’er Crew to reflect
their value to the
overall event. They’re
the crew that gets our
participants to the start
line, helps them along
to the finish line and
then congratulates
them at the end - so it’s
only fitting that they
lay claim to a title
worthy of that work.

We also introduced some new positions in Point Pleasant Park that were very well
received by our participants. Just under 20 volunteers or members of our Giv’er Crew
braved the hills of Point Pleasant Park to help our participants up and over, keeping them
motivated and pushing them through the incline. We could rave about this work for hours
but we think this post by Mandi says it all:

Giv’er Gear & the Blue Nose super booth!
We amped up our merchandise in 2016 and introduced our new and awesome (if we
do say so ourselves) Giv’er Gear! Tights, dog leashes, arm sleeves, buffs and more –
it was a great success. Of course, no great merchandise comes without a great
display, so we created the biggest and best Blue Nose b ooth at our Active Living
Expo that we’ve ever had.

STAYING TRUE TO THE BLUE
The old saying goes, “If something works, why change it?” Although the Blue Nose
Marathon introduced many new elements and reached many new ‘mylestones’ in 2016,
there still remained events and elements that saw no change, because we thought they
were great just the way they were!

Shoe Mountain
Now in its 4 t h year, Shoe Mountain once again expanded its mandate with Socks for Soles,
inviting people to donate gently -used running shoes and new athletic socks to Nova
Scotians in need. Partnering with Souls Harbour Rescue Mission, and local charities that
work with homeless people, a total of 1, 000 pairs of shoes and 400 pairs of socks were
distributed, mostly in Halifax and to 5 points throughout the province.

Ice Breaker Event
On Sunday, February 7, 2016 families were invited to embrace winter fitness and stay
active with the Blue Nose Marathon at the Halifax Oval skating rink . The event, which ran
from 2 – 4, starred Myles as a skater and attracted more than 1,000 individuals and
families. C100 was on site with crew painting noses.

Team Myles
The 2016 Team was a huge success! Every person on the team trained and successfully
completed the GOODLIFE Fitness 10 KM race with the help and motivation of coach Devin
Sherrington of 360 Fit. New for 2016 however, our Team Myles members participated in
the Scotiabank Charity Challenge and fundraised for SCRI The Club raising well over
$4,000. The 2016 team was very close and have continued running together post Blue
Nose in a variety of running events around the HRM.

